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This report analyses sample data across
restaurants in Malta & Gozo that used Tableo's
restaurant reservation system. The data taken is
between January to December 2024.

The analysis was compiled in conjunction with
MCAST as part of TESP - a Technology Extension
Support Program. It offers valuable insights into
digital booking trends, customer behaviour,
seasonality and the influence of digital reservation
channels.
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Executive Summary
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552,608
Total bookings

2,700,625
Total covers
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* Data analysed by MCAST Institution *
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Restaurant bookings by
weekday

* Data analysed by MCAST Institution *
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Restaurant bookings 
by month

* Data analysed by MCAST Institution *
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Restaurant bookings by
location & season (locals)

* Data analysed by MCAST Institution *
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Restaurant bookings by
location & season (tourists)
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Tourists Locals
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Key Takeaways

August followed closely by July is the most
popular month for dining out.

St. Julians, followed by Birkirkara, is the most
popular locations for Maltese to eat out.

St. Julians and Valletta are the most popular
dining locations with tourists.

Saturdays at 8pm were the most popular
booking time throughout the year.



The distribution of bookings across digital channels
provides valuable insights into consumer preferences
and highlights the importance of a multi-channel
approach for restaurant.
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Digital Booking Channels

Website Widget
36.7%

Reserve with Google
31.4%

Facebook
13.8%

E-mail
6.8%

Instagram
6.7%

Other
channels

4.6%
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73%

73% of bookings through
Reserve with Google
came from first-time
users, illustrating its
potential to expand a
restaurant’s reach and
attract new patrons.
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The website booking form remains the top
performer, highlighting the need for an
optimised, user-friendly booking system on a
restaurant’s website.

Social media channels Facebook & Instagram
continue to play a crucial role in engaging with
diners, while email remains a steady
contributor for larger bookings.

Reserve with Google’s strong performance
(31.4%) highlights the growing reliance on third-
party platforms to drive bookings. 
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Our Recommendations

Prioritise website and Google Reservation
integration.

Use a reservation & management system to
better understand your clients and booking
trends

Digital reservation channels will help
restaurants reach more customers.



THANK
YOU.

This report serves as a testament to the power of digital
transformation in the restaurant industry, providing actionable

insights for restaurateurs looking to enhance their operational
success in 2025 and beyond.
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Not on Tableo? Get it free | tableo.com/free


